ADVANCED DIGITAL MARKETING
& Al STRATEGIES CERTIFICATION
FROM IIM ROHTAK



About IIM Rohtak

The Indian Institute of Management Rohtak (IIM Rohtak) is a premier institute,
known for cultivating visionary leaders through its cutting edge management
education and fostering a dynamic environment for high quality research. We
emphasize a cross functional perspective and robust industry collaboration,
preparing future ready leaders for global business challenges.

Key Highlights:

NIRF 2025: Ranked 19™ nationally in the Management Category, showcasing
excellence in management education.

AMBA Accreditation: Accredited by the Association of MBAs (AMBA), placing it
among the top 2% of business schools globally.

Holistic Leadership Development: We cultivate future leaders through a unique
blend of rigorous academics, experiential learning, and an emphasis on
practical acumen for real-world business challenges.

Strategic Impact: Committed to public policy work, with various consultancy
projects for government ministries and a strong focus on experiential learning
for practical management skills.




Why Choose This Course?

» Prestigious Certification*: Receive a Certificate of Completion from IIM Rohtak,
recognizing your achievement.

» Future-Proof Career Gateway: Launch into a high-growth, future-proof digital
marketing career with in-demand skills.

= Advanced Curriculum: Access cutting-edge content, simulations, and
evaluations focused on real-time project implementation.

» World-Class Faculty: Learn directly from IIM Rohtak’s top-tier faculty and
industry experts

= Vibrant Professional Networking: Build valuable connections with peers, faculty,
and industry leaders for career growth

= Campus Immersion: Engage in an optional 2-day offline experience at
IIM Rohtak for product labs, workshops, and networking

*Certificate Criteria: Student must attend a minimum of 70% of live sessions and achieve a
minimum of 30% marks (in assessment, project presentation and offline examination) to be eligible
for the course completion certificate.

What Will You Learn?

Elevate your career with this intensive course, equipping you to plan, execute,
analyze, and scale high impact digital marketing campaigns. Master agentic Al,
leveraging ChatGPT, Midjourney, and Al automation for content, personalization,
and efficiency. Learn core digital channels and advanced analytics, and apply Al
driven strategies to campaigns. The program culminates in a capstone project to
launch a comprehensive digital marketing strategy, ensuring a competitive edge
in data driven leadership.
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Course Details

Course Duration Live Sessions Certification
5 Months 2.5 hours per week From IIM Rohtak

Course Curriculum

Module 1: Marketing and Digital Marketing Fundamentals

This module lays the foundation for the program by introducing core marketing concepts such
as the Marketing Mix, STP, and customer journey mapping. Participants will explore the scope
and importance of digital marketing while gaining an overview of key channels including
websites, social media, email, and mobile platforms. The module also covers persona building,
goal setting, budgeting, and campaign planning, reinforced through real world case studies of
successful digital strategies.

Module 2: SEO and SEM

This module builds expertise in Search Engine Optimization and Search Engine Marketing to
enhance online visibility. Participants will learn on page and off page SEO techniques, stay
updated on emerging trends, and practice effective keyword research. The module also covers
Google Ads campaign setup, Google AdSense fundamentals, and performance metrics using
tools such as SEMrush. A practice driven approach ensures learners can apply SEO or SEM
strategies to real world scenarios.

Module 3: Social Media and Influencer Marketing

This module explores the power of social platforms such as Instagram, LinkedIin, Meta and
YouTube for building brand engagement. Participants will learn to design platform specific
content strategies, segment audiences effectively, and manage influencer partnerships from
selection to execution. The module also covers creating and optimizing paid social
advertising campaigns and concludes with a hands on workshop to design a comprehensive
social media strategy.

Module 4: Content Creation Using Al Tools

This module equips participants with practical skills in Al driven content development. Learners
will experiment with tools such as ChatGPT, Canva, Gemini, and video creation platforms to
generate compelling text, visual, and video content. The module covers content ideation,
copywriting, landing page design, and optimization techniques, while also addressing issues of
Al bias and ethical use in marketing. A project based assignment challenges participants to
develop a complete Al enabled content marketing campaign.




Module 5: Campaign Management in Digital Marketing

This module emphasizes the role of analytics in managing and optimizing digital campaigns.
Participants will learn the essentials of Google Analytics for setup, navigation, and reporting, and
explore data visualization tools such as Power BI, Tableau, and Excel to interpret insights
effectively. The module also provides hands on training in A/B testing, experiment design, and
attribution modeling, enabling accurate ROI calculation and data driven decision making for
campaign success.

Module 6: Performance Management Using Data Analytics and Automation

This module focuses on scaling digital marketing efforts through automation and Al driven
personalization. Participants will gain practical experience with tools such as HubSpot,
Mailchimp, and Zapier to create streamlined workflows and integrated campaigns. The module
also explores hyper personalization across WhatsApp, SMS, and email using Al, along with anin
depth look at programmatic advertising including real time bidding and ad exchanges to
maximize campaign efficiency and reach.

Module 7: Capstone Project

The Capstone Project serves as the program’s culminating experience, enabling participants to
integrate and apply skills learned across all modules. Working in teams, participants will design
and execute a comprehensive digital marketing campaign from strategy development and
channel selection to execution across SEO, SEM, social media, content, and automation tools.
The project includes the use of Al tools such as ChatGPT and Canva for strategy and content
creation, and employs Google Analytics and other platforms for performance measurement.
The module concludes with a presentation, feedback session, and showcase, providing
participants with practical, outcome driven experience in managing real world campaigns.




Panelists

Dr. Ankit Kesharwani
Assistant Professor, Marketing and Strategy, IIM Rohtak

Dr. Ankit Kesharwani is an Assistant Professor in Marketing and Strategy with over eight years of
post Ph.D. experience, previously associated with IIFT Delhi and IBS Hyderabad. He specializes in
digital marketing, marketing analytics, web and social media analytics, and business research. He
has conducted training for leading government and corporate organizations and contributed to
national projects such as LPI' S 2020, LEADS 2021, and KVIC 2021. His research is widely published in
reputed international journals, focusing on technology adoption, mobile apps, online advertising,
and service co creation.

Dr. Archit V. Tapar
Assistant Professor, Marketing Management, IIM Rohtak

Archit is a faculty member in the Marketing Management area at IIM Rohtak and a Marketing
Fellow from IIM Indore, with a master’s in management fromm Mumbai University. He brings a strong
blend of academic and industry experience, having served as a Marketing Manager in Mumbai
and as faculty at PICT STM, Pune. His research focuses on brand anthropomorphism, with
publications and presentations in reputed international journals and conferences. His interests
span brand management, services and tourism marketing, online retailing, and experimental
research, and he has also contributed to organizing major national and international conferences
at IIM Indore.



Dr. Harmanjit Singh
Assistant Professor, Marketing and Strategy, IIM Rohtak

Dr. Harmanijit Singh is an Assistant Professor in the Marketing and Strategy department at 1M
Rohtak. He holds a Ph.D. in Marketing from IIM Kashipur, where he examined the influence of
user-generated content such as online reviews on consumer behavior in the fashion
e-commerce domain. He has published his research papers in reputed journals such as
Computers in Human Behavior and International Journal of Retail & Distribution Management. He
has also presented his research papers at various national and international conferences
organized by IIM Raipur, IIM Rohtak, IIM Kozhikode and University of Zaragoza, Spain. He serves as a
reviewer for several academic journals listed in the ABDC journal quality list.

Dr. Abhishek Yadav
Assistant Professor, Marketing and Strategy, IIM Rohtak

Dr. Abhishek Yadav is a faculty in Marketing and Strategy area at IIM Rohtak. He holds a Ph.D. in
Marketing from Indian Institute of Management Kashipur and a masters in business
administration (MBA) degree with specialization in International Business from the Delhi School of
Economics, University of Delhi. His research primarily focuses on consumer-brand relationships,
consumer emotions, consumer behavior and gamification. He has published papers in ABDC and
Scopus-listed journals and books. He has also presented his research at several international
marketing conferences in multiple countries.

Dr. Ankita Sahai
v J Faculty, Marketing and Strategy, IIM Rohtak

Dr. Ankita Sahai is a faculty member in Marketing and Strategy at IIM Rohtak and completed her
Ph.D. in Marketing from IIM Indore in 2023, with her thesis focusing on perceived destination
coolness. Her work has been presented or published at leading international forums such as AMA,
EMCB, ICIS, ANZMAC, INFORMS, INDAM, NASMEI, PAN-IIM, and AIM-AMA Sheth Foundation
conferences. She brings prior experience from lISc Bangalore in academic research and nearly
two years of industry experience at 3M India in channel and sales management. She holds a
PGDM in Marketing & Finance from BIMHRD Pune and a Bachelor’s in Advertising and Sales
Management from Patna Women'’s College.



Dr. Neeraj Singh
Assistant Professor, Marketing and Strategy, IIM Rohtak

Dr. Neeraj Singh is a Assistant Professor in Marketing and Strategy at [IM Rohtak and holds a Ph.D.
from IIM Lucknow. A UGC-NET JRF awardee and alumnus of IIFM Bhopal, he has also served as
visiting faculty at XIM University. His research focuses on farmers’ adoption of AgTech platforms
and consumer multihoming in digital retail, with work grounded in network externality theory,
social role theory, and S-O-R models. His published studies provide early empirical insights into
platform design preferences, trust factors, and the nuanced impact of multihoming on digital
market dynamics.

Dr. Pranav Dharmani
Assistant Professor, Marketing and Strategy, IIM Rohtak

Dr. Pranav Dharmani is working as an Assistant Professor in Marketing and Strategy area at [IM
Rohtak. He holds Ph.D. (FPM) in Business Policy and Strategy from IIM Raipur and M.Tech in
Nanoscience and Technology from Delhi Technological University (formerly DCE). His research
has been published in Journal of Business Research and has been selected at various
conferences like Academy of Management, Strategic Management Society, European Academy
of Management, British Academy of Management, Industry Studies Association, etc. His research
interests include industry evolution, technology management and creative industries.

Dr. Deepali Dhingra
Faculty, Marketing and Strategy, IIM Rohtak

Dr. Abhishek Yadav is a faculty in Marketing and Strategy area at [IM Rohtak. He holds a Ph.D. in
Marketing from Indian Institute of Management Kashipur and a masters in business
administration (MBA) degree with specialization in International Business from the Delhi School of
Economics, University of Delhi. His research primarily focuses on consumer-brand relationships,
consumer emotions, consumer behavior and gamification. He has published papers in ABDC and
Scopus-listed journals and books. He has also presented his research at several international
marketing conferences in multiple countries.



Dr. Mihir Khushwah
Assistant Professor, Marketing and Strategy, IIM Rohtak

Dr. Mihir is an Assistant Professor in the Marketing and Strategy domain at the Indian Institute of
Management Rohtak. He holds a Ph.D. from the Indian Institute of Management Raipur. Prior to his
Ph.D. he has worked in the retail sector and the corporate sector. He integrates the recent
academic research with practical industry experience to offer novel perspectives and insights
into marketing challenges. During his doctoral programme he provided consultancy services to
the Chhattisgarh State Minor Forest Produce (Trading & Development) Co-operative Federation
Ltd. under the aegis of the Chhattisgarh Government.
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h = Dr.Rubina Chakma

I Assistant Professor, Marketing and Strategy, IIM Rohtak

Dr. Rubina is an Assistant Professor in the Marketing and Strategy Area at Indian Institute of
Management Rohtak. She holds a Ph.D. in Strategy from IIT Delhi and an MBA from Motilal Nehru
National Institute of Technology (MNNIT), Allahabad. Her research work has been published in
reputed International Journals, such as IEEE Transactions on Engineering Management, Journal of
Strategic Marketing, Journal of Management and Organization, and Technology Analysis and
Strategic Management Journal. Before Joining IIM Rohtak, she worked as an Assistant Professor at
IILM Institute for Higher Education, Lodhi Road, New Delhi. Her research interests include
Organizational Ambidexterity and Innovation Management.



Admission Process

Clear Qualifier Test
You must pass the exam to confirm your seat for the program.

Complete Counselling
Only shortlisted candidates go through the counselling process.

Start Learning

Learn from India’s top educators and stand out from the crowd.

Fees Structure

Qualifier Test Fee 399
(Non-Refundable)

Option 1 Option 2

EMI

Upfront (Through our NBFC partners)
Secure Seat Fee 24,000 34,000
(Non-Refundable)
Programme Fee 62,000 7,923 x 9 months
(Non-Refundable)
Total Program Fee 366,000* ¥75,307*

*GST at 18% extra, as applicable



WhatsApp: +91 81972 92840
Email: iimrohtakprograms@masaischool.com



